Cornucopia of Marketing Tips from EFT Practitioners

By Lindsay Kenny

I’ve compiled ideas and strategies from other Practitioners from all over the world so you can learn from what has worked for others. My own tips are include as well. We hope this will help with the promotion of your own practice.  

Carol Look

www.carollook.com
(1) When I give abundance classes, I give out sample EFT materials, tips, scholarships, and other “extras” to the audiences. This does more for my business than any advertising!

(2) I send a free Attracting Abundance Newsletter every 2 weeks which offers 2 full rounds of EFT, including special tips and recommendations to enhance the effectiveness of EFT and speed up attraction.  This of course turns into referrals later.

 

(3) I included "abundance games" in my Attracting Abundance with EFT book for attracting clients and opportunities because they worked so well for me!  One of my favorites and easiest is to write my Gratitude List (or take a Gratitude Walk) every day.  I write how appreciative I am of the clients I DO have, and how grateful I am for all the blessings I currently have in my life and that are coming my way.  This works beautifully to build any kind of business, but people consistently ignore it because it is so simple.

(4) Then I tap the regular sequence of EFT points while reciting my list of "Thank You's" to the universe, another “abundance game” from my book. This of course always includes "Thank You for those perfect new clients…Thank You Universe for bringing me those ideal new customers…Thank You Universe for the overflowing abundance in my life..."  The above 2 techniques work better and faster than any traditional marketing suggestions or advertising techniques I have ever tried!

 

(5) Finally, I use EFT to clear any blocks to receiving the type and quantity of clients I want in my practice, in my workshops, or in my teleclasses.

 

Holly Holmes-Meredith, MFT, CCHT

www.HypnotherapyTraining.com 
Holly@HypnotherapyTraining.com
I offer $30/session individual EFT sessions to the public at the HCH Institute low-fee clinic. Graduates of our EFT and Hypnotherapy certifications facilitate the sessions. As a part of the session we provide a comprehensive EFT handout and a hands-on training session. We advertise in all Bay Area phone books so we reach people from many communities, many of whom cannot afford regular fees. We are getting EFT out in a BIG way, providing affordable services and giving our graduates weekly supervised experience to build their confidence and expertise in EFT.
A win-win all around!

In my private practice I recently I began facilitating EFT sessions on-line through video-conferencing. What a way to work! I can show my client where and how to tap while she learns and works on herself and I can see the changes take place in front of my own eyes!. I can assist folks from their homes and offices at any time. I began marketing on-line sessions through my web site and am expanding my client base exponentially. I love technology!  You basically need a video camera hooked up to your computer that is integrated into your email program. I bought mine for my MAC for $150. Any computer store can help you.


 


Nancy Polites

Here's my silly (very) little trick.....

When I 'm in a restaurant and the waiter or waitress will say he/she has a headache, I'll say "Do you want to feel better?  Wanna try something?"  And then we'll tap......and, of course, they'll feel better and the headache will go down, down down to 0.  They inevitably go back to the kitchen and tell someone there that there's this customer out there who has this tapping treatment and then they might come over, too, to learn.

Then I give them my card and ask them to call me for further help in many other areas.

 

Mary Ann Michels
530-823-0191
hypnomam@mindspring.com
Getting out in front of the public doing free speeches and clinics has always been one of the most effective ways for me to "market" myself.  It gives people a sense of who I am, and it always brings new clients, even if some of them don't follow through and pick up the phone for years.  Another thing I have done almost by accident, with huge payoffs, has been to offer my work to chiropractors, on a "spur of the moment, in the need of the moment" basis.  

Once they experienced the power of my work, they then were kind enough to send me their "hard core" patients who repeatedly came for the same tension in the neck or shoulders.  They were honest and caring enough to want their patients to deal with the emotional causes of that tension.  Over time, as they have seen their patients get great results working with me, they have continued to refer to me, even though it means their patients may not need them as much.  What a blessing!    

Marie Holliday EFT-CC, EFT-ADV, AAMET, RH, INHA.

tel. Spain 676364984

www.eftspain.com
"I am listed with as many respected, good quality web sites (like www.NAFEH.org and www.emofree.com ) which seems to help my EFT Practice in Spain. I also have my own web site.  Through these listings, clients have commented they found me ....they come from as far as Andorra and Mallorca for EFT sessions and training courses."

“I work with serious illness and chronic disease to help relieve pain, and chronic symptoms. As a member of AAMT and Professionally Qualified Trainer of UK, I teach EFT individually or in groups with free follow up and on going support.”

Dr. Alex Lees
www.DrAlexLees.com 
lees@dralexlees.com
I do two things that satisfactorily generate business.

During a session, I focus on the client. I want to know their perception of the offered issue; I want to see it from their point of view. More often than not, I will feed back a synopsis of what I think they said/presented, in question form. They will agree, and we proceed to resolve it, or they use the opportunity to offer more information, and the cycle above repeats. The end result is we have not advertised our counseling business once in 20 years.  All of it is generated via word of mouth, clients referring clients.  I do free intro talks regarding my seminars, and send out fliers to our database.

 

Lindsay Kenny

415-507-0889

LKcoaching-Linz@yahoo.com 

www.LKcoaching.com 

www.TappingWorkshops.com
1) I’ve always believed that it’s important to let people know who you are, what you do and how to find you.  One easy way I do that is with “signage. For instance, I have a magnetic car sign on both sides that says:

Lindsay Kenny, Life Coach for

· Stress and Anxiety

· Weight Issues and Cravings

· Fears and Phobias

· Traumas and Painful Memories

· Anger and Frustration 

              888-555-xxxx

       www.Cme4EFT.com 
I get calls and website business from my car sign all the time.  If people can’t find you, then you can’t help them. 
2) I also have a vanity plate on my car that says CME4EFT. If someone adds a .com on the end they’ll get the EFT page on my website.  And a few have actually been smart enough to do that. 

3) As simple as it sounds I leave my business card around (without my address on it) like free candy…in telephone booth shelves, in restaurants, on counters in the lady’s restroom, etc.  I’ve gotten several clients this way, so I know it works.

4) Additionally, I make sure I’m listed on as many websites as I can find, like  Pat Carrington’s http://www.eftupdate.com/, www.MTTproNetwork.com, www.TappingInternational.com, www.SelfHelp.com, and any others I can find. I get a lot of leads that way.

5) As many other practitioners have mentioned in this document, speaking in front of groups; any club, association, or organization is a great way to go. It not only gets out the word on EFT (or about whatever you do), but speaking to groups will inevitably bring you new clients. The good news about being an EFT practitioner is that you can do a 15 minute EFT demo for cravings, or a 2-hour group tapping session and have both be effective. I use muscle testing to demonstrate how negative emotions affect our body, which impresses people almost as much as eliminating a chronic pain, or traumatic memory. Go figure.  

6) Develop your own routine for a 20 minute presentation, an hour meeting, or half a day session, so you can be flexible when invited to speak.  But don’t sit back and hope someone calls you. Get on the phone and let people know you’re available for free speaking engagements. Book yourself out for as far in advance as you’re needed. If someone says “We don’t have an opening until next summer”. Say “Great! I’ll be available by then.” And make your subject grabs people!  Don’t do a talk on “EFT”.  People won’t know what that is.  Do a 30 minute demonstration on how to eliminate chronic pain, or how to deal with stress and anxiety, or how to get over the loss of a loved one.  Or with the uncertain times we live in, a sure fire winner is doing a talk on handling anxiety. 

7) I also believe in doing pro-bono work for non-profits, schools, churches, clinics, etc. For instance I do work for a drug and alcohol rehab center in my county showing them how to deal with cravings (which of course is a huge issue for them). I also do sessions for a senior citizens’ organization where I show them how to use Tapping to deal with chronic pain, grief, and the anxiety of aging.  They just love it!  And while I don’t do pro-bono work for any payback or personal gain, it almost always generates new business. Most importantly, pro-bono workshops are a great way to pay back the community, spread the word about Tapping, build your confidence and make yourself feel great about your contribution.

8) Be sure you develop an “Identity Package”.  Matching business cards, letterhead, brochures, mailing labels, and a for sure, a website (even a one-pager) are a must for a professional looking package. These are tools of our trade that many practitioners overlook. It doesn’t have to be expensive to do that and if you’re even moderately good on the computer you can produce your own material.  That way you can change information easily.  If you can’t do it yourself, hire a college kid with some computer know-how. 

And here’s one last tip; don’t get 1000 business cards or brochures printed! You’ll likely throw them away for being outdated long before you run out of them.  If possible, print your own as you need them.  You can buy an amazing Epson color printer (or other brands) for under $100 these days. I’ve probably changed information on my business cards 12 times in the past 5 years and have gone through 4 printers...which cost  less than throwing away thousands of unused, obsolete cards and brochures. 
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